FOR IMMEDIATE RELEASE

MOVING IMAGE AND YMCA OF GREATER NEW YORK PARTNER
TO PRESENT AD LAB, A POLITICAL AD MAKING WORKSHOP
FOR 100 CIVIC-MINDED TEENS
Multi-session program, which uses the Museum’s website The Living
Room Candidate, launches on October 26, in the final heat of the 2012
presidential election
Astoria, NY, (October 24, 2012)—Museum of the Moving Image and the YMCA of
Greater New York will launch Ad Lab, a new after-school partnership offering
workshops in political media literacy and media-making to 100 civic-minded New York
City teens. Participating teens and educators will use the Museum’s acclaimed
website, The Living Room Candidate (http://livingroomcandidate.org), an online
archive of more than 500 presidential campaign commercials from every election year
since 1952, as the main resource and tool to view, discuss, and remix historic ads.
Participating teens are primarily middle- and high-school students enrolled in the
YMCA of Greater New York’s Teens Take the City (TTC) program, a program that
inspires young people to become agents of change in their community through civic
participation. TTC participants learn about New York City government and gain tools
needed to utilize the democratic process to affect change on a local level and become
active influences in their communities. Young people from other YMCA teen clubs that
emphasize community involvement, service, and leadership are also invited.
Ad Lab launches on Friday, October 26, from 4:00 to 7:30 p.m. with a kick-off session
at the Museum, featuring opportunities for participating teens to tour the Museum and
participate in workshops in which they analyze and remix historic ads. In subsequent
workshops, they will write, shoot, and edit their own 30-second ads related to issues
they are learning about in YMCA programs. A group of 15 participants will also serve on
a committee to advise on new interactive learning activities to be added to The Living
Room Candidate.
“We are very pleased to partner with the YMCA of Greater New York, which already has
an excellent program for civic engagement. By critically viewing historic ads and
creating commercials about issues that are important to them, the teens participating
in Ad Lab will become more informed viewers of political ads and more capable of
expressing themselves through media,” explained Christopher Wisniewski, the
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Museum’s Deputy Director for Education. “Because so much of our political culture
plays out on television and online, the skills these teens will develop are essential to 21st
century citizenship.”
Ad Lab is the first collaboration between Museum of the Moving Image and the YMCA
of Greater New York. The Y’s Teens Take the City is a year-long program designed to
give young people the tools they need to become active influences in their community.
It teaches them all about New York City government and gives participants the chance
to research and debate topics of their choosing.
“Ad Lab is a perfect fit for the Teens Take the City program,” said Marty Forth, the
YMCA’s Senior Executive, Youth and Community Engagement. “Museum of the
Moving Image brings unparalleled expertise in the subject of political campaign ads
and decades of experience teaching young people about the use of media in politics to
this project. We are excited to have them as a partner.”
The Ad Lab has been funded by the Hive Digital Media Learning Fund in the New York
Community Trust. The Museum and the YMCA of Greater New York are members of
the Hive Learning Network NYC, a Mozilla project that was founded through The
MacArthur Foundation’s Digital Media & Learning initiative to fuel collaborations
between cultural organizations and create new learning pathways and innovative
education practices together.
“This project is a great example of the kind of youth oriented, innovative digital learning
activities the Hive is trying to nurture and support,” said Christopher Lawrence,
Director of Hive NYC. “We are excited by the collaboration between the YMCA and the
Museum of the Moving Image, and we look forward to seeing the media the teens
produce in the Ad Lab.”
Museum of the Moving Image (movingimage.us) advances the understanding,
enjoyment, and appreciation of the art, history, technique, and technology of film,
television, and digital media. In January 2011, the Museum reopened after a major
expansion and renovation that nearly doubled its size. Accessible, innovative, and
forward-looking, the Museum presents exhibitions, education programs, significant
moving-image works, and interpretive programs, and maintains a collection of movingimage related artifacts.
The YMCA of Greater New York is, and always will be, dedicated to building healthy,
confident, connected and secure children, adults, families and communities. With a
focus on youth development, healthy living and social responsibility, the Y nurtures the
potential of every youth and teen, improves New York City’s health and well-being and
provides opportunities to give back and support neighbors. In scores of neighborhoods
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across the five boroughs and its camp upstate, the Y makes accessible the support
and opportunities that empower more than 400,000 New Yorkers to learn, grow and
thrive. Visit ymcanyc.org.
Press Contacts:
Tomoko Kawamoto, Moving Image: tkawamoto@movingimage.us / 718 777 6830
Ellen Murphy, YMCA of Greater New York: emurphy@ymcanyc.org / 212 630 9699
MUSEUM INFO
Hours: Tuesday-Thursday, 10:30 a.m. to 5:00 p.m. Friday, 10:30 to 8:00 p.m. SaturdaySunday, 11:30 a.m. to 7:00 p.m. Closed Monday except for holiday openings
Film Screenings: Friday evenings, Saturdays and Sundays, and as scheduled. Unless otherwise
noted, screenings are included with Museum admission.
Museum Admission: $12.00 for adults (18+); $9.00 for senior citizens and for students (13+)
with ID; $6.00 for children ages 3-12. Children under 3 and Museum members are admitted
free. Admission to the galleries is free on Fridays, 4:00 to 8:00 p.m. Tickets for special
screenings and events may be purchased in advance by phone at 718 777 6800 or online.
Location: 36-01 35 Avenue (at 37 Street) in Astoria.
Subway: M (weekdays only) or R to Steinway Street. Q (weekdays only) or N to 36 Avenue.
Program Information: Telephone: 718 777 6888; Website: movingimage.us
Membership: 718 777 6877, members@movingimage.us
The Museum is housed in a building owned by the City of New York and its operations are made
possible in part by public funds provided through the New York City Department of Cultural
Affairs, the New York City Economic Development Corporation, the New York State Council on
the Arts, the National Endowment for the Arts, the National Endowment for the Humanities, the
Institute of Museum and Library Services, and the Natural Heritage Trust (administered by the
New York State Office of Parks, Recreation, and Historic Preservation). The Museum also
receives generous support from numerous corporations, foundations, and individuals. For
more information, please visit movingimage.us.
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